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3New Sponsorship Model



4About Us



5Experiment & Take Risks

“Today change just keeps on coming; if you wait to 
be pushed rather than leaping into the flood of 
change, you'll find yourself face down in the mud.”
Ch l A th M di d T h l Edit ThCharles Arthur, Media and Technology Editor, The 
Guardian Newspaper

“You can't just ask customers what they want and 
then give it to them. By the time you build it they'll 

t thi Y ’t d i d t bwant something new. You can’t design products by 
focus groups. A lot of times, people don't know 
what they want until you show it to them.”
Steve Jobs, Co-Founder, Apple Inc, , pp

“I ha e missed more than 9 000 shots in m career“I have missed more than 9,000 shots in my career 
and I’ve lost almost 300 games. I have been trusted 
to take the game winning shot and missed no less 
than 26 times. I have failed over and over and over 
again in my life. And that is why I succeed.”
Michael Jordan, Nike Brand Ambassador



6Trends

1 Fanpaign

2 Socialisation

3 Dual Screening

4 Augmented Reality

5 Tagging & Tracking

66 Enhanced Experiences

7 Be Entertaining, Be Good, Be Useful
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