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Did Ubiquitous Star Ad Avalanche Cut Through

To say a big thanks
for being with us,

1, Richard Bransan,
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your broadband
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‘08 Ads Still Led By Brand/Benefit/Awareness

Cheer for China

McDonald’s and 2008 Beijing Olympic
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‘12 Focus Switches To Consumer Experience

“For Olympic sponsors there’s a shift from
‘awareness’ to ‘engagement..

Beijing’s key partner strategy was led by ‘here
we are and here’s what we do’ awareness.

experience’ If you engage with us.
It's a whole new consumer-centric strategy.”
Timo Lumme, TV & Marketing Director, 10C
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Beljing To London Sees A Strategic Revolution
From ‘brand creative’ to ‘consumer experience’
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Coca-Cola’s Transmedia ‘Move To

A g
MY BEAT MAKER

——_—— e e

OF LONDON 2012
f¥y

WELCOME  MARK'S JOURNEY [T\ CREATE MY BEAT ) GLOBAL BEAT  BEAT TV  MOBILE UPDATES

Swap Your Favorite Sport & Music Below...

MOVE TO THE BEAT
OF LONDON 2012

o | 000

Move to the Global Beat
You'r to the bigg al collaboration in history! The Global Beat blends Coca-Cola's” track with the
he world just ke yau!

Enjoy Beats By:

® evervone 0

3,223,293

CREATE
MY BEAT
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Rather Than Enhancing, Some Brands Restrict

A

WORLDWIDE BEFONSOR
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Surely Its NFL Approach Is Somewhat Better?

... | VISA

PROUD SPONSOR

NFL Prefers Visa
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Cumulative Live Peak Breaks Viewer Records
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A New 2012 Olympic Games ‘Live’ Landscape

LIVE VIDEO

LIVE

BBC Three Athletics
Day 5 Coverage Day 5 Moming Session | Day 5 Coverage

[B[B]|C] News | Sport Weather (Player TV | Radio | More.. | (KD London2012 | Search  Q

Weekend i THE OLYHRIC .
SPORT ouveics | @09 | =

Live Live | Schaduls & Results = Madals = Olympic Sporis ~

" Mobile Weekend

I

:

London 2012 Olympics: Day one

Olympics . Olympics
BEC One. Day 1: 7.00-10.00 BEC Theee: Day 1. 7.00-11.0 Watching the Games online

m] ]
Tahlat Smart TV
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BBC Delivered ‘Live’ Wherever And Whenever

» Computer w Connected TV S

® Mobile W Tablet
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And Brands Are Responding In Real-Time Too

“These are the first real-time Olympics: every
stumble, stride or dive Is seen, recorded and
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McDonald’'s Campaign in Perpetual Evolution
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AT&T’s ‘My Journey’ Initiative Ran Aimost Live
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AT&T’s ‘My Journey’ Initiative Ran Aimost Live
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Adidas’ ‘Don’'t Stop Me Now’ Team GB Viral
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Adidas’ ‘Don’'t Stop Me Now’ Team GB Viral
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Blockbuster Olympic Virals Led By P&G / Nike
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Act Like A Media Companyv, Not Like A Brand!
“Olympic brand adopt a newsroom mentality.

er Inded flexibil |ty aln d
. LooK : Wh at is happening

,,,,,,,,,,,, te content that
more relevant in.

as possible
Marc Pritchard, Head Of Global Brand, P&G
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Near-Live Can Also Be Old School &
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The Royal Mall Understood This Back in 194
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Is The Pre-Recorded Advertising Era Ending?
Brand/marketer benefits:

> Live aligns content with ;Con,SUmer emotion

> Ensures subject and audlence relevancy




]
AV Contagious > Now Next Why > September 2012 ACTIVATIVE

Hyper-Personalisation vs Communal Sharing

Social links the hyper-personalisation trend with the Olympic communal sharing ideal
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Hyper-Personal: Marketing & Media Holy Grall

“People want to be treated as individuals and
are heading for platforms/companies that
understand this. It's the era of hyper-personal
marketing.” Prof Weigend, Stanford & Amazon

“Individualisation of what viewers see/hear Is
now reality. Perceptive media is using personal
data — preferences, control tools, social media
and location data — to create personal
channels.” Matthew Postgate, BBC R&D Chief
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But McDonald’s Say ‘We All Make
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Samsung’s Six Degrees Of Social Separation

.\ US.OLYMPIC
GENOME

PROJECT
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Samsung’s Six Degrees Of Social Separation
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Customisable App Creates Personalised TVC
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#HomeAdvantage’s Social Support Symphony
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Creating Shared Events From Personal Posts
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Creating Shared Events From Personal Posts
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Will 2016 Marketers Genuinely Prioritise CSR?

“In Rio, | predict CSR-focused strategies.

Ecology and sustainability, as well as socio—
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Birth Of

A— ~

@ 2012: BP Fuelling The Future?

FREE SPEC'I'A'I'OR
CARBON OFFSET

Help set a world record for the most individual carbon
offsets to a single event

ﬂ

Got tickets? Sign up and BP will offset the
carbon footprint from your travel to the Games.

Every sign-up counts towards the London 2012 world
record attempt.

SIGH VP FOR FREE >

Step into carbon action with Target Neutral
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Rio Consumers More In Touch With Emotions?
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Entertainment Experiences Vanilia?
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WATCH THE LONDON 2012
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