ARE BRANDS FOLLOWING BROADCASTERS? > THE BRANDED CONTENT REVOLUTION

A WHITE LABEL?!:/
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1 Great Outdoors "7 Fun & Games

2 Longer Lasting 8 Ambush/Guerrilla

3 Low Latency O Cause/Movements
4 Cyber Physical 10Virals & Webfilms

5 Rise Of Machines @11 Positive Patriotism

6 Usefulness & Utilityll12 Backlash Planning
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AMERICA RUNS ON BULOVA TIME



http://www.youtube.com/watch?v=A-8KuW2Ik5c
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2.4m unique users visited BBC
website during the Olympic Fortnight

8.5m unique users visited BBC s’

website In the first Olympic week sy

LOCOG estimates 1bn visits to its
websites during London 2012 games

12
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Behaviour has changed since Beiljing

Fans wants to be part of what’s happening
Not passive viewing, but active engagement
Be part of the action & interact with stars
To have a voice

To be rewarded for their passion
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1 The Great Outdoors

Go big outdoors! The BBC’s rights to
screen the Olympics mean fewer
opportunities for TV advertising.
Plus, the organisers want more of a
street party environment across the
capital. So outdoor work looks set to
play a key role for 2012
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Visa & LOCOG > Countdown/Ticket > London 2012 > Real Time Outdoor
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adidas > Beijing 2008 > Personalised Outdoor
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adidas > Football > World Cup 2006 & Euro‘s 2008 > Innovative Outdoor
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o THE
4| FUTURE

o o

Adidas, Coca-Cola & Bike > World Cup 2010 > Big Outdoor
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JUST DO IT &

Nike > Rooney > Warrior / St George Cross > World Cup 2006 > A Single Execution
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12

www.melc.couk

NMUFC > Tevez > Welcome To Manchester > 2009 > A Single Execution

ne
o
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Cricket Australia > Don‘t Forget To Pack The Urn > Ashes 2011 > Ambush Projection
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2 Longer Lasting

As rights costs increase, it’s
crucial to maximise value by
planning longer lasting
activation (particularly via new
media) that lives both before,
during and after the event itself.
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Click image to play

VW > The Force > NFL Super Bowl 2011 > Pre-Event Online Release



Media/The Force- Volkswagen Commercial&rlm;.mp4
http://www.youtube.com/watch?v=R55e-uHQna0
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e

ERE WE GO.

e-seen "Big Gams"
Once all three spots have
commercial, the sequel {o'the

Logged n as Erica Swallow | Logged in as Erica Swallow Logged in as Erica Swallow

Sedrick Pevahouse 1:4% Sedrick Pevahouse .45 | Sedrick Pevahouse .22 oo

beer time beer time beer tme

Message - Report Message - Report Message - Report

E Stephanie Jokich 316 p u Stephanie Jokich 2.17 5 . Karen Allen-Goodwin 345 o

Wil Americans get heaithcare? Bud light=2ero pet odor. Open up and say "arggaghhh...”

Message - Report Message - Roport Message - Report

. Myke Ames 396 . Myke Ames . Kathy Shields 324

extreme makeover, beer edtion pet sitter BL better than gold

Message - Report Message - Report Message - Report

- Kathy Shields 1.0¢ o - Kathy Shields 107 o» E Stephanie Jokich 3:1¢ o

they just found out he wasnt related to mans best freind Pirate heavy metal fueled by south seas
em. Message - Report wake up juice

Message - Report Message - Report
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U LIG'H7'

UNL@ ICK

THESP_OT'IS
UNLOCKED!

Check out Severance Package, the sequel
to Swear Jar and Clothing Drive, and all of
Bud Light's "Big Game" commercials right here!

Click image to play

Bud Light > Unlock The Sport > NFL Super Bowl 2011 > Pre-Event Competition


http://www.youtube.com/watch?v=2s0qScy0GPk&oref=http%3A%2F%2Fwww.google.co.uk%2Fsearch%3Fsourceid%3Dchrome%26ie%3DUTF-8%26q%3Dbud%2Blight%2Bunlock%2Bthe%2Bspot&has_verified=1&ytsession=IoC5d1Os7TdonBVozEcLWGUrIOzyGHo7ImHS2M-QpAs8oDxn0Aw1DSQiqdYsykbQE-j81yfu_bGu8KCMya6z-OPHru5a8B5WbmDUOU948WwBn9ZkmwFOrwBwK9g26-0usbclrGRxyKlKO4_DAL9QRSXFM9h3SAtWlBWDxnceFAEU7h6foQQSQHtAFVWJ6E-m26R-WwB_nMbIjCOvtTf48CFGyBO7rmo5Retb-h7RAMUgzod2QGNOXTGNrFnXSummGFwwJrlx74v3BhPoBogYSydSuBqXUZB_CpKcKh9YaM0

/\V Event Magazine > The Guide Live > 26 May 2011

E EPIC . =
CQON TEST L

presented by the Kia QT IMA

Welcome to an epic adventure where five great champions may be
destined to win one of five all-new 2011 Kia Optimas.
® Each day, between February 1* and 6™ (excluding February 5) five challenging

questions will be revealed on this site.

The final question will be revealed here on February 6" during the first quarter of
the big game. You must correctly answer each of the five questions to unlock the
final challenging puzzle.

The first five contestants to complete the final puzzle before the contest
ends will qualify to win one of five 2011 Optimas.

¢ Click here for complete Official Rules.

*Optima Turba SX shown

Click image to play

[Leam more about the FTIMA | ? become a fan contest rules | privacy policy

Kia Optima > One Epic Ride > NFL Super Bowl 2011 > Pre & Post Event Competition



Media/2011 Kia Optima- One Epic Ride -- Big Game 2011 Commercial&rlm;.mp4
http://www.youtube.com/watch?v=BLGj6iSZvak
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Click image to play

Mercedes-Benz > Tweet Race To The Big Game > NFL Super Bowl 2011 > Innovative Use Of New Technology



Media/Mercedes Tweet Race 2011&rlm;.mp4
http://www.youtube.com/watch?v=s4lEFssk4PM
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3 Low Latency & Real Time

Technology enables timelier
conversations/instant
engagements so brands can be
more relevant by activating
rights, responding to events and
promoting products in real time.

19
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AS YOU LINE UP FOR THE ANTHEM, I'LL BE THERE.

CAPTAIN TURNED SUPPORTER
STILL BEHIND YOU. FOR OUR TIME HAS GQME.A

WRITE THE FUTURE &—

Nike > Captain Turned Supporter > World Cup 2010 > 24 Hour Turnaaround

Nike > Love Sport Even When It Breaks Your Heart > Liu Xiang > Olympics Beijing 2008 > 24 Hour Turnaround
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Carling > Mates > World Cup 2010 > Multiple Pre-recorded

Visa > Go World > Phelps > Olympics Beijing 2008 > Pre-recorded

Click images to play


Media/Carling Live Scores - England Vs. USA. 12th June 2010.mp4
Media/Visa Phelps.mpg
http://www.youtube.com/watch?v=72_4ztOU8w8
http://www.youtube.com/watch?v=6ofHTZLnH64
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Barcelona
to win 3-1

'20/1

Jaoe e anoe

\7//7BET ON \
A HAT TRICK.

WILLIAMHILL.COM/FOOTBALL £20 FREE BET

Click images to play
Bet 365 / William Hill > In Game > Services


Media/Bet365.mpg
http://www.youtube.com/watch?v=Z7SmaezgwT8
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CHANGE
THE GAME

HOME | GAME CHANGERS | (TG 11 | SCHEDULE | PLAYNWIN | FUN APPS | TVC | GALLERY | DOWNLOADS

e I11v)
RUP!

N\
G
p —

/,,

Join Pepsi Mega Wave==

DIGIVAASI:

zapak
e THE OFFICIAL GLOBAL PARTNER OF THE ICC CRICKET WORLD CUP 2011

Pepsi > Change The Game > ICC Cricket World Cup 2011 > Live Online
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Hi Abhishek! f Facebook Logout

Pepsi Mega Wave

CHANGE
| THE GAME

a

" Abhishek Gupta

k i ] v

Invite your friends te this wave=. . .Watch/Join your friend’s wave == Check out your wave =
f Share

Pepsi > Change The Game > ICC Cricket World Cup 2011
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4 Cyber Physical

Isolated web work is rarely
successful so sponsors are
linking digital and physical
elements to bring live events to
life online and enhance real
world experiences with digital
tools.




/\V Event Magazine > The Guide Live > 26 May 2011

5 Q PORTAL

| Ul H MEN PASS. THIS IS NOT

IL.THIS IS FABRIC THAT BINDS US
LETHER.THIS IS NOT ASOUVENIR. THIS IS

A REMINDER OF ALL WHO HAVE WORN IT
BEFORE US.THIS IS NOT BLACK. THIS IS THE
ABSENCE OF FEAR.THIS IS NOT A UNIFORM.
THIS IS A COUNTRY UNIFIED.THIS IS NOT R
JERSEY ONLY 22 MEN WERAR. THIS IS A JERSEY
FITTED FOR FOUR MILLION PEOPLE.THIS IS
VICTORY & LOSS, BUT WILL NOT BE DEFEATED

TH “UERYTHING BUT A “JERSEY”
N

Click image to play

Adidas > This Is Not A Jersey > Rugby World Cup 2008 > Technologies Linking Fans To Players/Events



Media/This is not a jersey - adiThread.mp4
Media/This is not a jersey - adiThread.mp4
http://www.youtube.com/watch?v=48Wz4DBUvrU
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e

Dt~

\
b5

Adidas > Sky Comic > Japan > FIFA World Cup 2010 > From Physical To Digital

Click image to play

27



Media/Adidas Sky Comic.mp4
http://www.youtube.com/watch?v=ipkIN0aqQ00
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o  meunuien [JSNIFSE Twitter TR, 8 TwitterE2? 12 LTHR

| 20100622 071047625 WSTREAM
% CAMERA #2 e

2010.06.22 07:19:47:625 USTREAM mmzzmwﬂs.
CAM

%
ERA #3 . CAMERA #4

TULIOMOVIE - LIVE CAM ~ MESSAGE LIST Twitter Face-0ff

Click image to play

Nike > Kawasaki > Twitter Statue — Marcus Tanaka > World Cup 2010 > From Digital To Physical


Media/Nike _ Write the future- Markus Tulio Tanaka&rlm;.mp4
http://www.youtube.com/watch?v=-GH-35RAOy8
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'llﬂﬂ" f m--llﬂl --
| " Every claimed spot in Google Maps gets uw

‘aunique code refen'lng to the claimed locaﬂon.

4

Mgt
-

-

L Seadtile

Click image to play

Element > Claim It > Leeveraging Multiple Technologies


Media/Claim it!&rlm;.mp4
http://www.youtube.com/watch?v=vbSOB45pSUI
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5 Rise Of The Machines

Specially created and often
digitally connected technical
marvels, built as a core part of
sponsorship activation, have
become a noticeable trend in
recent months.
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Official
Waier |

This Cooler is
» from the Future.

of London 2012

Coca-Cola > Eco Friendly Vending Machines > Vancouver Winter Olympics > Updated Ubigoutous Machines
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IT'S ABOUT
USING THE ROAD
AS A CANVAS.

=NIKE CHALKBOT TEAM

Click image to play

Nike> LiveStrong > Tour De France > 2010 > Participatory Machines > Digital To Physical


Media/Nike Chalkbot.wmv
http://www.youtube.com/watch?v=DvRwtZfR_mk
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-

Castrol > Castrol Ichi-Go > FIFA World Cup 2010 > Connect Brand To Event

Click image to play


Media/Castrol Ichi-Go Free Kicker Robot.mp4
http://www.youtube.com/watch?v=IZC2SxwAiwY
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6 Usefulness & Utility

Simple sponsor sales messages
are rejected so providing
something helpful, useful,
useable/re-useable that can
improve/enhance consumers’
lives can create a connection.

34
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WEEK 5
ARSENAL 2 VS STANDARD LIEGE 0

= Runner
ﬁ“ search results

Found runnéer 10101
emma | amos, hemel hempstead
2: 42km (26.1 miles) (Finish)
.3 miles/hr)

speed): 42 km (26.1

View emma | amos's race history =

40km
Fiish vics fiKsTer

Add emma | amos to favourites >
5M5 alerts for emma | amos >

Find a runner, anter thelr number:

Home >

London Marathon course =
Useful Info =

Send to a friend =

Opt-In for more from adidas > adidas > Match Tracker > UEFA Champions Leage 2010 > Enhance Experience

Terms and conditions =

MATCH TRACKER rmm

adidas > WapTracker > London Marathon 2010 > Connect Spectator To Participant
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Click image to play
IBM > Seer > Wimbledon 2010 > Useful Live Tools



Media/See through walls! IBM Seer Wimbledon 2010 demo.mp4
http://www.youtube.com/watch?v=FeFCJJidXAM
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11:06 AM (=

Show your

' colours |

§ scotlobank’

MasVe caie s T

The time to

is now!
We're giving' away a

Flip MinoHD ™

*Apple is not sponsoring nor responsible
for conducting the Scotiabank ‘Show
Your Colours' promotion

Submit Your Photo

View & Vote for Photos

Show your

Capturefy an Image

gSLotinhm\k

show your colours

camcorder daily.

LEARN MORE >>

>

NAVIGATOR

Explore
Vancouver/Whistler

saes;

N
@ Cineplex Theatres

B,

o~ = ¢
@ Scotiabank Locations

Scotiabank > Show Your Colours > I0C Winter Olympics 2010 > Useful Live Tools + Brand Relavancy
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Click image to play
Air New Zealand > All Blacks Safety Video > IRB Rugby World Cup 2011 > Useful & Fun



Media/Air New Zealand - Crazy About Rugby - Safety Video.mp4
http://www.youtube.com/watch?v=9f1awn9vBZE
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"7 Fun & Games

Increasingly, fun and games
come first and sales come
second as marketers commit
more funds to branded
entertainment in order to
enhance the experience via
activation play.

39
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Bell > Ice Cube > IOC Winter Olympics 2010 > Standard Entertainment Spaces


Media/Bell Ice Cube at the Vancouver 2010 Olympics&rlm;.mp4
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T/\ ' fg‘} ( Notall roads

lead to the stadium.

It’s
/ \) /ﬂ 70 b a It’s f‘\‘jbba time at the MTN Fan Zone in Monte Casino. €D

time!

The
MTN Fan Zone.

Official home of

A‘foba fans.

MTN > Ayoba Time > Fan Zones > FIFA World Cup 2010 > Turbo-Charging Fan Zones



/\V Event Magazine > The Guide Live > 26 May 2011

42

23/11/2010 0754

Click image to play

FedEx > ArtBall > ATP World Tennis Tour > 2010 > Linking Games To Sport


Media/Art Of Tennis - Novak Djokovic&rlm;.mp4
Media/Art Of Tennis - Novak Djokovic&rlm;.mp4
http://www.youtube.com/watch?v=7oLzn1kqWnc
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BUD HOUSE-
AYOUBASCLICKHERE S o x qﬁ

ABOUT THE BUD HOUSE

Click image to play
Budweiser > BudHouse > FIFA World Cup 2010 > Reality TV


Media/Welcome To Bud House.mp4
http://www.youtube.com/watch?v=wHZ93MXnqSE
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a2
CHAMPIONS
LA UL,

Click image to play

Heineken > App > UEFA Champions Leage 2011 > Live Gaming



Media/Heineken- Live Football Gaming App.mp4
http://www.youtube.com/watch?v=XP5yySEZub8
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Whose side are you on?

As the official treat provider for the London 2012 Olympic and Paralympic Games, Cadbury wants to help
the Nation play more games. That's why we've created the biggest, funnest game ever... Spots V Stripes.
Any game counts, from thumb wiestling to 50-a-side footy. Coming later this summer.

SPOTS WANT TO JOIN OUR WARM UP, SHAPE THE STRIPES

TEAMS & PLAY IN THE BIG KICK OFF EVENT?
on Facebook . . on Facebook

PICK A SIDE

Click image to play

Cadbury > Spots v Stripes > |OC Olympics > London 2012


Media/Welcome to Cadbury Spots v Stripes!.mp4
http://www.youtube.com/watch?v=65XOyyW_1E8
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S Ambush & Guerrilla

Challenger brands and rebel
marketers increasingly include
lawyers in ambush/guerrilla
planning as understanding
risks/accepting consequences
become part of campaign
strategy.
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Bavaria > Orange Lederhosen Stadium Ambush > FIFA World Cup 2006 > Old Style Ambush

a7
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Bavaria > Orange Dress Stadium Ambush > FIFA World Cup 2010 > Old Style Ambush


Media/Bavarian Beer Ambush Marketing&rlm;.mp4
http://www.youtube.com/watch?v=viMcNqtO0ys&playnext=1&list=PLDD916D5C4523FF14

/\V Event Magazine > The Guide Live > 26 May 2011 49

A SN e I

Mmoo

42 ; : v

_,
1‘.’,‘3“} "‘%. s

oNOFFICIAL  weRE GlIVinG
NATIONAL j AFFORDABLE

FLIGHTS TO EVERYBODY EXCEPT

S CARRIER /% i\ SEPP BLATTER

OF THE ‘YOU-KNOW-WHAT" =/ & : HE CAN FLY FOR FREE.

5t
0 This year, £ 3 Funry out thera. Eyenyans's trying 1n make 3 GUIOK buck. 2ig.
5 \fg Well, up with 3 atmpie yut o plan To kesp rices e
oy Dowm Wi vo oot =ty panes,
g bafor. Borausy this yoar, woTs
- e man A 3nd the net really
SSEPOIor NG 86 UL TRy HOUS 13- 002 Of MEam:L Ayet! g
5 -
§ b o '\ oty Y quﬂ ! Frglly t's hare: At wa'se Ewllad to Do part of Such an exciting event,
& ; Ao 6 (N YIS s 4 3 To show cur SUDport, w fering Rl Inciusive coe way
3 LRL) 2\ 4 -
13 % BRI = 3 S0 Sepa, il you need lo!:t: amyatere v the ceurt
a e = i 5 anen convenant wiy possbte, amal us at ImSeppBlat
Qx o ) —&1‘*!5”:““ = ared e Ll Ay pou Yot frke, This offer & valid for the
g R “‘M—l’ Jo' e = that thing that t% heppaning rght naw,
s 2 ————___R4]9 - /-'
‘ ES ~——_ & urbs - b
- -~ __R439 Durbs - Joof AR
> & "
» _REIS o burg O3 sl
- = 1 o
=0 un.‘pw"‘"
kulul@i.com |
- y
Sl )
C V3
=3
; !
N 7355 S & S 18 1R 10 T NS S gy M Y2 1) S 0 iy Tt e w0 e 530 4 e By et 130 P K3 220 e e Bl ot

Kulula > Unofficial Carrier Of The You Know What > FIFA World Cup 2010 > Direct Challenges
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Click image to play
Kulula > Unofficial Carrier Of The You Know What > FIFA World Cup 2010 > Direct Challenge Responses


Media/Sepp interview.mov.mp4
http://www.youtube.com/watch?v=tJJmZ_Kd9fg
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Kulula > Unofficial Carrier Of The You Know What > FIFA World Cup 2010 > Direct Chaalleenge Responses

51
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Oy TAKES PLACE IN
BRITISH OLUMBIA

berween 2009 & 2011

Lulemon > Cool Sporting Event That Takes Place In British Columbia > I0C Winter Olympics 2010 > Direct Challenge Product
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',-' ""_ (¥ ,u- | . 4
*FEB 12TH | T0 26THs.

EVERYONE | CAN EOME * —

£~ AND GO AS | THEY PLEASE |
- EXCEPT | ROBBIE

WWW.HOMEONHOWE.COM -

Urban Barn > Home OnHowe > IOC Winter Olympics 2010 > Brand-Owned Local Reality Show

i
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Click image to play


Media/Urban Barn - Home on How.mp4
http://www.youtube.com/watch?v=1AZNqi97P-Y
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O Causes & Movements

Despite the recession there’s a
steady rise in CSR/eco/ethical
brand-owned initiatives,
particularly activation that
rewards/drives participation and
provides action and utility.




55
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Click image to play

Puma > Africa Unity Kit > FIFA World Cup 2010 > Ecology Partnership


Media/PUMA and Biodiversity.mp4
http://www.youtube.com/watch?v=9nHwBEvPg0Q

FIFA World Cup 2010 > Health Partnership

Nike > Lace Up, Save Lives >


Media/Lace Up Save Lives&rlm;.mp4
http://www.youtube.com/watch?v=Cr_vUEjUPXc

/\V Event Magazine > The Guide Live > 26 May 2011

>

BOYS & GIALS CLUBS
OF AMERICA

*up to a total contribution of $250,000

Step 1: Send a Gift

Start typing a friend's name

Start typing a friend's name

. —
()
&

Step 2: Get a Sneak Peek

Be one of the first to see a preview of our
new Big Game commercial

4

Share a virtual Coke and help
Boys & Girls Clubs of America.

For each gift you send to your friends, Coca-Cola
will donate $1 to Boys & Girls Clubs of America*

Help us reach our goal by giving a gift and spreading the word

Our Commitment

For over 64 years, Coca-Cola has
partnered with Boys & Girls Clubs
of America. Help support kids by
giving them a positive
place to learn and
grow. Every child has
the potential to

BE GREAT.

57

Coca-Cola > Virtual Cheers > NFL Super Bowl 2011 > Charity Fundraising

facebook
Coca-Cola Is on Facebook

Sign up for Facebook to connect with Coca-Cola.

Coca-Cola
wall Info Coca-Cola Feeds Photos Live Positively 3

Share a virtual Coke and help
Boys & Girls Clubs of America.

For each gift you send to your frends, Coca-Cola
will donate 1 fo Boys & Girls Clubs of America®

BOYS & GIALS CLUBS
OF AMEFICA,

"wip 4 @ tolal contribution of 5250,000

Step 1: Send a Gift

You dor't have any Fiends yet,
Please Sign Up!

© Send Gift
g the potential fo

BE GREAT.

2Orirnered wi

ca. Help support kids by

them a positive

to leorm and
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Click image to play
GE > Robson Square > 10C Winter Olympics 2010 > Community Contribution



Media/Public Skating Reopens at Robson Square. Vancouver&rlm;.mp4
http://www.youtube.com/watch?v=Jwt-geZ7AHI
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waltham forest /
to hamiets /
g wich /

/

newham /

N

adidas

adidas > adiZones > Olympics 2012 > Multiple Community Contribution

Celebrétiﬁb both the launch of the adida’s adiZones and
Kano’s 140 Grime Street (out 29/09/08), we’re'giving away

FE :tickets
o an
) exclusive 5 ved o

Appearing on the night will be:

featuring

\ GBASE “@.‘.’D rusiLon @mﬁﬂmccom
adldas www.rwdmag.com/adizones



Media/ADIDAS adiZone promo.mp4
Media/ADIDAS adiZone promo.mp4
http://www.youtube.com/watch?v=6eIPM6D-LOg
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Click image to play
British Gas > Pools 4 Schools > British Swimming > IOC London 2012 > Education



Media/British Gas Pools 4 Schools.mp4
http://www.youtube.com/watch?v=sY1_lSBB7X8
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10 Virals & Webfilms

Online webfilm, shared via email
or social media, isn’t new but is
reaching strategic maturity as
sponsors now use it as a serious
activation platform that can see
stunning success

61
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Click image to play
Coca-Cola > Celebration > Quest > FIFA World Cup 2010 > Official Sponsor Viral



Media/Coca-Cola 'Quest' World Cup Commercial.mp4
http://www.youtube.com/watch?v=HFe6sVgYh3M
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Click image to play

Puma > Love > Helicopter Ride > FIFA World Cup 2010 > Ambush/Guerrilla


Media/Awesome Cape Town Stadium Stunt!.mp4
http://www.youtube.com/watch?v=pJrkd5ctahQ
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. . . Click image to play
Nike > Write The Future > FIFA World Cup 2010 > Ambush/Guerrilla



Media/Nike Write The Future - World Cup 2010 Commercial.mp4
http://www.youtube.com/watch?v=dBZtHAVvslQ
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11 Constructive Patriotism

International sports events often
heighten people’s patriotic
feelings and emotions and many
brand leverage this to connect to
a target market. But old
fashioned flag waving is no
longer enough, fans today want
to be part of an event
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McDonald‘s > Cheer For China > Beijing 2008 > Cheer For The Home Team



Media/McDs Cheer for China.mpg
http://www.youtube.com/watch?v=W4XXmlzCITg
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' & o~ B2 NP @) Cheysnecs farm ]

L)

BROUGHT\TO,YOU,BY: | FARMVILLEFREAK:COM

g
~

5T ',‘K O Wars Farm ]

Farmville > Patriotic Support > New Media Opportunities
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Reliance Communications > Best Wishes > Outdoor > ICC Cricket World Cup 2011 > Signature Support
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Click image to play
Nike > Bleed Blue > Cricket World Cup 2011 > Patriotic Pledge



Media/Nike Bleed Blue Pledge.mp4
http://www.youtube.com/watch?v=-eDoDQo_T1c

/\V Cricket World Cup > India > 2011 70

HOW BLUE DO YOU BLEED?

YOU ARE NOW PART OF THE MOVEMENT
WEAR BLUE WITH PRIDE

R .;' ‘s

Ll

Pratik Pipaji
# 8,446,352

we surely gonna lift d world cup dis year guys..
rock da world.. BLEED BLUE....>

Click image to play

Nike > Bleed Blue > Consumer Particpation - Handprints > ICC Cricket World Cup 2011 > Digial Handprints


Media/Nike Bleed Blue Fan - Nike Bleed Blue Studio.mp4
http://www.youtube.com/watch?v=Br8zYcbUmSY

/\V Cricket World Cup > India > 2011

It is not enough to say cricket is beyond sport. It is life itself. It is something spiritual.In every gully and in every
home. It is in our fissue, entwined with our soul. It is immortal. It lows through our veins. It never changes in our
hearts. Nor does our support for India’s men in blue. —ewr - ) e e

For Spring/Summer 2011, Nike Sportswear takes inspiration from India’ s passion for cricket to re- |mog|ne two

" Nike icons, from footwear the Nike Dunk High and from cpporel the Nike Sportswear Tee

Nike > Bleed Blue > Consumer Particpation - Handprints > ICC Cricket World Cup 2011 > Art Support
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Thomas Allen, Southampton. One of 250 Lioyds TSB Local Heroes
Find out more at lloydstsb.com/localheroes

The first time | fell in love with fencing | was watching a Zorro film
The first gold | won was four years ago and | want more
The first piece of advice I'd give is, make sure you keep enjoying it all

| hope my first Olympic Games will be London 2012

v\
oo
A /A/
78

~ Lloyds TSB s

= First partner on the journey to London 2012 = I.l()yds I'SB

~ T

off

Lloyds > For The Journey > London 2012 > Supporting Young Talent (Local)

72

I am Daniel O"Connor, from Huyton,
one of 250 Lloyds TSB Local Heroes.
With their support, my journey to London 2012 starts now.
Find out more at lloydstsb.com/localheroes

2

| I Lloyds TSB | for the journey.
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You are here; Home > Passions > Sport
WHAT ARE YOUR PASSIONS? ENTRIES INFORMATION
~— BRITISH AIRWAYS SPORT FASHION PROFILES ABOUT GREAT BRITONS
G RE AT » PERFORMING  ART AND GALLERY HOW TO APPLY
BRITONS ARTS DESIGN PREVIOUS APPLY NOW
ke COMMUNITY INNOVATION WINNERS HELP/FAQS
UK SPORT

mfkppvJ mso ends in... 15 hTursQ
HELPING ATHLETES

NG, s e 4  CHAMPIONS
4 AN
If you believe you have what it takes to be the next big

name in the world of sports, Great Britons could help you
on your quest for peak performance.

Are you the next Lewis Hamilton, Andy Murray or Rebecca Adlington? They may be
sporting icons now, but they all launched their careers with littie more than raw talent.
This could be your starting block to become great too,

Gordon Meane
M King

Click image to play
British Airways > Great Britons > London 2012 > Supporting Young Adult (Overseas)


Media/BA Great Britons Programme - Searching for the best in British talent.mp4
http://www.youtube.com/user/FlyBritishAirways?v=50n4Hn1d4uk&feature=pyv&ad=6419197337&kw=BA
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12 Backlash Planning

Consider some backlash
planning. Not everyone thinks
the Olympics are a good thing.
There is still some negativity
from the commitment of public
funds to the London-centric
argument. Look at the initial
negative reaction to logo launch
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2009 FgRUM/AGMNST

CHRIS SHAW @
AUTHOR OF FIVE
RING CIRCUS

WILLIE "JR"

‘ IIT CAMPUS
CHICAGO ,
FLEMING |upepenpent

SIEGEL HALL
HUMAN RIGHTS COUNCIL AND OLY!v!PIC

HUMAN RIGHTS PROJECT AT CHICAGO ,

4 3301 S.
ANNE ELIZABETH MOORE " DEARBORN
AUTHOR OF UNMARKETABLE: BRANDALI K NG /

MOCKETING, AND THE EROSION OF INTEG

Anti Olympic Campaigns > Contentious Issues/Protest Groups

75

Reporters Without Borders

Keep informed and take action on www.rsf.org
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Click image to play

Nike > Tiger Woods > Earl & Tiger > Celebrity Scandal


Media/Tiger Woods Commercial- Earl and Tiger&rlm;.mp4
http://www.youtube.com/watch?v=5NTRvlrP2NU
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Seethe Collection | TeamGBinMotion |  Find the Collection

girt:‘-

TEAM GB

Q5

1AL SPORTSWEAR PARINER

Team GB in Motion »

See The CO”eCTion Click to explore the range

Click image to play

adidas > Stella McCartney > |OC Olympics London 2012 > Celebrity Synergy

77



Media/adidas by Stella McCartney - Directors Cut.mp4
http://www.youtube.com/watch?v=ZNttsAoITS8&feature=pyv&ad=8009508182&kw=adidas%20GB
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Be ‘entertaining’, ‘useful’, or ‘good’

Be ‘flexible’, ‘responsive’ - prepare to ‘react’
Be ‘active & engaging’ not ‘passive & closed’
Be ‘customised’, ‘personalised & ‘social’
Have a ‘voice’ & offer consumers a ‘voice’

Be ‘prepared’ & have ‘genuine connections’
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Thank You

Activative Ltd.
jeremy.edwards@activative.co.uk
tel: +44 208 144 5345
www.activative.co.uk
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NCTIVATIVE

v HOME ~ ABOUTUS

SPONSORS & LOCOG ACTIVATE AS 2012 TICKET SALE KICKS OFF

Sponsorship Intelligence >> Activation Insight

~ MAGAZINE

~ MONITORING

ON E
TICKET SALE

Apr 19, 2011
ADIDAS "ALL IN

' TICKET SALE

TVC LINKS TO 2012

~ CONSULTING

As London 2012 bosses fire the starting pistol on the six week sale of 6.6 million Olympic tickets under
the campaign tagline ‘The Greatest Show On Earth’, several key sponsors launch their own parallel
campaigns to drive brand affinity and raise ticket sale awareness — see www tickets london2012 com

FEATURED

1CC Crickat Works Gup
Spomaor Adrson Hhights

(o277
97

W

(C

W

Apr 19, 2011
ICC CRICKET WORLD CUP
SPONSOR HIGHLIGHTS

Review of sponsor creative including
Pepsi's ‘Change the game’, Hero
Honda's ‘Kricket Ka Karizma' and
Reliance’'s 'Boundaries For Books'.
Download sample pdf.

Apr 19, 2011
LITERARY FESTIVALS >
SPONSORSHIP SHOWCASE

From Sky Arts at Hay-On-Wye, to
Emirates in Dubai and Sony at
World Book Day, we showcase
imaginative festival activation.
Download sample pdf.

11 Trands For 2011

Apr 19, 2011
11 ACTIVATION TRENDS FOR
2011

Interactive presentation on
contemporary trends focused on
imaginative creative, original
thinking and new media.
Download sample pdf.

Profile | Logout

ACTIVATIVE ANNUAL 2011

Click image to download report

SUBMIT YOUR WORK

We are always looking out for
innovative campaigns to feature so
click here to send us your best
sponsorship work. ==

NEWSLETTER SIGN-UP
Email Address

CONTACT US

New Hibernia House
Winchester Walk

London SE1 9AG

Tel: +44 (0)20 8144 5345
Mob: +44 (0)7818 416 572
contact@activative.co.uk
Location map

TWITTER ¥

Speaking about Olympic marcoms
trends at Event's The Guide Live' on
the 26th May - - see you there atthe
02

hitp:/inyurl.com/3h22gp5
2011/05/12 15:52

Once satin back row at Industrial
Soc Journo Awards with
@david_conn grumbling about
losing/gossiping about lain Ross -
welcome to Twitter

2011/04/01 14:12

Follow us on Twitter >>
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