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‘12 Trends For London 2012’

Sports Events & Future Facing Media Trends
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http://www.youtube.com/watch?v=A-8KuW2Ik5c
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2.4m unique users visited BBC 

website during the Olympic Fortnight

8.5m unique users visited BBC 

website in the first Olympic week

LOCOG estimates 1bn visits to its 

websites during London 2012 games
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Behaviour has changed since Beijing 

Fans wants to be part of what’s happening

Not passive viewing, but active engagement

Be part of the action & interact with stars

To have a voice

To be rewarded for their passion
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Go big outdoors! The BBC’s rights to 
screen the Olympics mean fewer 
opportunities for TV advertising. 
Plus, the organisers want more of a 
street party environment across the 
capital. So outdoor work looks set to 
play a key role for 2012

1 The Great Outdoors
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Visa & LOCOG > Countdown/Ticket > London 2012 > Real Time Outdoor
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adidas > Beijing 2008 > Personalised Outdoor
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adidas > Football > World Cup 2006 & Euro‘s 2008 > Innovative Outdoor
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Adidas, Coca-Cola & Bike > World Cup 2010 > Big Outdoor
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Nike > Rooney > Warrior / St George Cross > World Cup 2006 > A Single Execution
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NMUFC > Tevez > Welcome To Manchester > 2009 > A Single Execution
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Cricket Australia > Don‘t Forget To Pack The Urn > Ashes 2011 > Ambush Projection
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As rights costs increase, it’s 
crucial to maximise value by 
planning longer lasting 
activation (particularly via new 
media) that lives both before, 
during and after the event itself.

2 Longer Lasting
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VW > The Force > NFL Super Bowl 2011 > Pre-Event Online Release

Click image to play

Media/The Force- Volkswagen Commercial&rlm;.mp4
http://www.youtube.com/watch?v=R55e-uHQna0


16Event Magazine > The Guide Live > 26 May 2011

Bud Light > Unlock The Sport > NFL Super Bowl 2011 > Pre-Event Competition

Click image to play

http://www.youtube.com/watch?v=2s0qScy0GPk&oref=http%3A%2F%2Fwww.google.co.uk%2Fsearch%3Fsourceid%3Dchrome%26ie%3DUTF-8%26q%3Dbud%2Blight%2Bunlock%2Bthe%2Bspot&has_verified=1&ytsession=IoC5d1Os7TdonBVozEcLWGUrIOzyGHo7ImHS2M-QpAs8oDxn0Aw1DSQiqdYsykbQE-j81yfu_bGu8KCMya6z-OPHru5a8B5WbmDUOU948WwBn9ZkmwFOrwBwK9g26-0usbclrGRxyKlKO4_DAL9QRSXFM9h3SAtWlBWDxnceFAEU7h6foQQSQHtAFVWJ6E-m26R-WwB_nMbIjCOvtTf48CFGyBO7rmo5Retb-h7RAMUgzod2QGNOXTGNrFnXSummGFwwJrlx74v3BhPoBogYSydSuBqXUZB_CpKcKh9YaM0
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Kia Optima > One Epic Ride > NFL Super Bowl 2011 > Pre & Post Event Competition

Click image to play

Media/2011 Kia Optima- One Epic Ride -- Big Game 2011 Commercial&rlm;.mp4
http://www.youtube.com/watch?v=BLGj6iSZvak
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Mercedes-Benz > Tweet Race To The Big Game > NFL Super Bowl 2011 > Innovative Use Of New Technology

Click image to play

Media/Mercedes Tweet Race 2011&rlm;.mp4
http://www.youtube.com/watch?v=s4lEFssk4PM
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Technology enables timelier 
conversations/instant 
engagements so brands can be 
more relevant by activating 
rights, responding to events and 
promoting products in real time.

3 Low Latency & Real Time
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Nike > Love Sport Even When It Breaks Your Heart > Liu Xiang > Olympics Beijing 2008 > 24 Hour Turnaround

Nike > Captain Turned Supporter > World Cup 2010 > 24 Hour Turnaaround
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Carling > Mates > World Cup 2010 > Multiple Pre-recorded

Visa > Go World > Phelps > Olympics Beijing 2008 > Pre-recorded

Click images to play

Media/Carling Live Scores - England Vs. USA. 12th June 2010.mp4
Media/Visa Phelps.mpg
http://www.youtube.com/watch?v=72_4ztOU8w8
http://www.youtube.com/watch?v=6ofHTZLnH64
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Bet 365 / William Hill > In Game > Services

Click images to play

Media/Bet365.mpg
http://www.youtube.com/watch?v=Z7SmaezgwT8
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Pepsi > Change The Game > ICC Cricket World Cup 2011 > Live Online



24Event Magazine > The Guide Live > 26 May 2011

Pepsi > Change The Game > ICC Cricket World Cup 2011
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Isolated web work is rarely 
successful so sponsors are 
linking digital and physical 
elements to bring live events to 
life online and enhance real 
world experiences with digital 
tools.

4 Cyber Physical
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Adidas > This Is Not A Jersey > Rugby World Cup 2008 > Technologies Linking Fans To Players/Events

Click image to play

Media/This is not a jersey - adiThread.mp4
Media/This is not a jersey - adiThread.mp4
http://www.youtube.com/watch?v=48Wz4DBUvrU
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Adidas > Sky Comic > Japan > FIFA World Cup 2010 > From Physical To Digital

Click image to play

Media/Adidas Sky Comic.mp4
http://www.youtube.com/watch?v=ipkIN0aqQ00
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Nike > Kawasaki > Twitter Statue – Marcus Tanaka > World Cup 2010 > From Digital To Physical

Click image to play

Media/Nike _ Write the future- Markus Tulio Tanaka&rlm;.mp4
http://www.youtube.com/watch?v=-GH-35RAOy8
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Element > Claim It > Leeveraging Multiple Technologies

Click image to play

Media/Claim it!&rlm;.mp4
http://www.youtube.com/watch?v=vbSOB45pSUI
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Specially created and often 
digitally connected technical 
marvels, built as a core part of 
sponsorship activation, have 
become a noticeable trend in 
recent months. 

5 Rise Of The Machines



31Event Magazine > The Guide Live > 26 May 2011

Coca-Cola > Eco Friendly Vending Machines > Vancouver Winter Olympics > Updated Ubiqoutous Machines
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Nike> LiveStrong > Tour De France > 2010 > Participatory Machines > Digital To Physical

Click image to play

Media/Nike Chalkbot.wmv
http://www.youtube.com/watch?v=DvRwtZfR_mk
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Castrol > Castrol Ichi-Go > FIFA World Cup 2010 > Connect Brand To Event

Click image to play

Media/Castrol Ichi-Go Free Kicker Robot.mp4
http://www.youtube.com/watch?v=IZC2SxwAiwY
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Simple sponsor sales messages 
are rejected so providing 
something helpful, useful, 
useable/re-useable that can 
improve/enhance consumers’ 
lives can create a connection.

6 Usefulness & Utility
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adidas > WapTracker > London Marathon 2010 > Connect Spectator To Participant

adidas > Match Tracker > UEFA Champions Leage 2010 > Enhance Experience



36Event Magazine > The Guide Live > 26 May 2011

IBM > Seer > Wimbledon 2010 > Useful Live Tools

Click image to play

Media/See through walls! IBM Seer Wimbledon 2010 demo.mp4
http://www.youtube.com/watch?v=FeFCJJidXAM
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Scotiabank > Show Your Colours > IOC Winter Olympics 2010 > Useful Live Tools + Brand Relavancy
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Air New Zealand > All Blacks Safety Video > IRB Rugby World Cup 2011 > Useful & Fun
Click image to play

Media/Air New Zealand - Crazy About Rugby - Safety Video.mp4
http://www.youtube.com/watch?v=9f1awn9vBZE
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Increasingly, fun and games 
come first and sales come 
second as marketers commit 
more funds to branded 
entertainment in order to 
enhance the experience via 
activation play.

7 Fun & Games
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Bell > Ice Cube > IOC Winter Olympics 2010 > Standard Entertainment Spaces

Media/Bell Ice Cube at the Vancouver 2010 Olympics&rlm;.mp4
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MTN > Ayoba Time > Fan Zones > FIFA World Cup 2010 > Turbo-Charging Fan Zones
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FedEx > ArtBall > ATP World Tennis Tour > 2010 > Linking Games To Sport

Click image to play

Media/Art Of Tennis - Novak Djokovic&rlm;.mp4
Media/Art Of Tennis - Novak Djokovic&rlm;.mp4
http://www.youtube.com/watch?v=7oLzn1kqWnc
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Budweiser > BudHouse > FIFA World Cup 2010 > Reality TV

Click image to play

Media/Welcome To Bud House.mp4
http://www.youtube.com/watch?v=wHZ93MXnqSE
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Heineken > App > UEFA Champions Leage 2011 > Live Gaming

Click image to play

Media/Heineken- Live Football Gaming App.mp4
http://www.youtube.com/watch?v=XP5yySEZub8
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Cadbury > Spots v Stripes > IOC Olympics > London 2012

Click image to play

Media/Welcome to Cadbury Spots v Stripes!.mp4
http://www.youtube.com/watch?v=65XOyyW_1E8
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Challenger brands and rebel 
marketers increasingly include 
lawyers in ambush/guerrilla 
planning as understanding 
risks/accepting consequences 
become part of campaign 
strategy.

8 Ambush & Guerrilla
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Bavaria > Orange Lederhosen Stadium Ambush > FIFA World Cup 2006 > Old Style Ambush
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Bavaria > Orange Dress Stadium Ambush > FIFA World Cup 2010 > Old Style Ambush

Click image to play

Media/Bavarian Beer Ambush Marketing&rlm;.mp4
http://www.youtube.com/watch?v=viMcNqtO0ys&playnext=1&list=PLDD916D5C4523FF14
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Kulula > Unofficial Carrier Of The You Know What > FIFA World Cup 2010 > Direct Challenges
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Kulula > Unofficial Carrier Of The You Know What > FIFA World Cup 2010 > Direct Challenge Responses

Click image to play

Media/Sepp interview.mov.mp4
http://www.youtube.com/watch?v=tJJmZ_Kd9fg
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Kulula > Unofficial Carrier Of The You Know What > FIFA World Cup 2010 > Direct Chaalleenge Responses
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Lulemon > Cool Sporting Event That Takes Place In British Columbia > IOC Winter Olympics 2010 > Direct Challenge Product
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Urban Barn > Home OnHowe > IOC Winter Olympics 2010 > Brand-Owned Local Reality Show

Click image to play

Media/Urban Barn - Home on How.mp4
http://www.youtube.com/watch?v=1AZNqi97P-Y
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Despite the recession there’s a 
steady rise in CSR/eco/ethical 
brand-owned initiatives, 
particularly activation that 
rewards/drives participation and 
provides action and utility. 

9 Causes & Movements
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Puma > Africa Unity Kit > FIFA World Cup 2010 > Ecology Partnership

Click image to play

Media/PUMA and Biodiversity.mp4
http://www.youtube.com/watch?v=9nHwBEvPg0Q
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Nike > Lace Up, Save Lives > FIFA World Cup 2010 > Health Partnership

Click image to play

Media/Lace Up Save Lives&rlm;.mp4
http://www.youtube.com/watch?v=Cr_vUEjUPXc
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Coca-Cola > Virtual Cheers > NFL Super Bowl 2011 > Charity Fundraising
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GE > Robson Square > IOC Winter Olympics 2010 > Community Contribution

Click image to play

Media/Public Skating Reopens at Robson Square. Vancouver&rlm;.mp4
http://www.youtube.com/watch?v=Jwt-geZ7AHI
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adidas > adiZones > Olympics 2012 > Multiple Community Contribution

Media/ADIDAS adiZone promo.mp4
Media/ADIDAS adiZone promo.mp4
http://www.youtube.com/watch?v=6eIPM6D-LOg
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British Gas > Pools 4 Schools > British Swimming > IOC London 2012 > Education

Click image to play

Media/British Gas Pools 4 Schools.mp4
http://www.youtube.com/watch?v=sY1_lSBB7X8
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Online webfilm, shared via email 
or social media, isn’t new but is 
reaching strategic maturity as 
sponsors now use it as a serious 
activation platform that can see 
stunning success

10 Virals & Webfilms
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Coca-Cola > Celebration > Quest > FIFA World Cup 2010 > Official Sponsor Viral

Click image to play

Media/Coca-Cola 'Quest' World Cup Commercial.mp4
http://www.youtube.com/watch?v=HFe6sVgYh3M
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Puma > Love > Helicopter Ride > FIFA World Cup 2010 > Ambush/Guerrilla

Click image to play

Media/Awesome Cape Town Stadium Stunt!.mp4
http://www.youtube.com/watch?v=pJrkd5ctahQ
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Nike > Write The Future > FIFA World Cup 2010 > Ambush/Guerrilla
Click image to play

Media/Nike Write The Future - World Cup 2010 Commercial.mp4
http://www.youtube.com/watch?v=dBZtHAVvslQ


65Event Magazine > The Guide Live > 26 May 2011

International sports events often 
heighten people’s patriotic 
feelings and emotions and many 
brand leverage this to connect to 
a target market. But old 
fashioned flag waving is no 
longer enough, fans today want 
to be part of an event

11 Constructive Patriotism
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McDonald‘s > Cheer For China > Beijing 2008 > Cheer For The Home Team

Media/McDs Cheer for China.mpg
http://www.youtube.com/watch?v=W4XXmlzCITg
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Farmville > Patriotic Support > New Media Opportunities
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Reliance Communications > Best Wishes > Outdoor > ICC Cricket World Cup 2011 > Signature Support
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Nike > Bleed Blue > Cricket World Cup 2011 > Patriotic Pledge

Click image to play

Media/Nike Bleed Blue Pledge.mp4
http://www.youtube.com/watch?v=-eDoDQo_T1c
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Nike > Bleed Blue > Consumer Particpation - Handprints > ICC Cricket World Cup 2011 > Digial Handprints

Click image to play

Media/Nike Bleed Blue Fan - Nike Bleed Blue Studio.mp4
http://www.youtube.com/watch?v=Br8zYcbUmSY
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Nike > Bleed Blue > Consumer Particpation - Handprints > ICC Cricket World Cup 2011 > Art Support
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Lloyds > For The Journey > London 2012 > Supporting Young Talent (Local)
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British Airways > Great Britons > London 2012 > Supporting Young Adult (Overseas)

Click image to play

Media/BA Great Britons Programme - Searching for the best in British talent.mp4
http://www.youtube.com/user/FlyBritishAirways?v=50n4Hn1d4uk&feature=pyv&ad=6419197337&kw=BA
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Consider some backlash 
planning. Not everyone thinks 
the Olympics are a good thing. 
There is still some negativity 
from the commitment of public 
funds to the London-centric 
argument. Look at the initial 
negative reaction to logo launch 

12 Backlash Planning
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Anti Olympic Campaigns > Contentious Issues/Protest Groups
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Nike > Tiger Woods > Earl & Tiger > Celebrity Scandal

Click image to play

Media/Tiger Woods Commercial- Earl and Tiger&rlm;.mp4
http://www.youtube.com/watch?v=5NTRvlrP2NU
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adidas > Stella McCartney > IOC Olympics London 2012 > Celebrity Synergy

Click image to play

Media/adidas by Stella McCartney - Directors Cut.mp4
http://www.youtube.com/watch?v=ZNttsAoITS8&feature=pyv&ad=8009508182&kw=adidas%20GB
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Be ‘entertaining’, ‘useful’, or ‘good’ 

Be ‘flexible’, ‘responsive’ - prepare to ‘react’

Be ‘active & engaging’ not ‘passive & closed’

Be ‘customised’, ‘personalised & ‘social’

Have a ‘voice’ & offer consumers a ‘voice’

Be ‘prepared’ & have ‘genuine connections’
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