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RED BULL STRATOS REDEFINES CONTENT MARKETING

LEARNINGS FOR THE SPONSORSHIP INDUSTRY



A i & B d A R d fi i C t t M k ti

Redefining Content Marketing > Sponsorship & Red Bull Stratos 

Agencies & Brands Are Redefining Content Marketing

What Does This Mean For The Traditional Sponsorship Industry And p p y
Its Associated Rights Owners, Broadcasters, Sponsors & Agencies?
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C t t I Ki > E N S It I S !

@activative 

Content Is King > Everyone Now Says It Is So!

Creatives
Writers

“Content is king” 
Aubrey Wyatt Tilby, Author,1914

CREATIVE / WRITERWritersCREATIVE / WRITER

“Media“Content is king, distribution will always be secondary” 
S 199Moguls

I t t

Sumner Redstone, Viacom,1994
MEDIA MOGUL

“Content is king content it is where the real money will be made on the internet”Internet
Entrepreneurs

Content is king – content it is where the real money will be made on the internet  
Bill Gates, 1996

INTERNET ENTRPREUNER

Brand / Company
Marketing Directors

“Content is king, so we move from creative excellence to content excellence”
Jonathan Mildenhall, Coca-Cola, 2010

BRAND MARKETER

Advertisers
Agency Heads

“Content is king. It’s content consumers want and its content brands want to be associated with” 
Luke Bozeat, Mediacom MD, 2012

AD AGENCY HEAD
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N It S E I C ti “C t t”

@activative 

Now It Seems Everyone Is Creating “Content”

Ad ti iAdvertising 
Agencies Consumers 

& Crowds

Media & 
BroadcastersBroadcasters

B d &Brands & 
CompaniesArtists & Producers
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B d C ti Ch l Sh M i & M i

@activative 

Brands Creating Channels, Shows, Movies & Music
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A i Al M ki B d M i A d St di

@activative 

Agencies Also Making Bands, Movies And Studios

Saatchi & Saatchi’sSaatchi & Saatchi’s Droga 5’sDroga 5’s
HoneyshotHoneyshot
Girl BandGirl Band

DeDe--DeDe
Production StudioProduction StudioGirl BandGirl Band Production StudioProduction Studio

Mother NY’sMother NY’s BBH’sBBH’s
White PikeWhite Pike
WhiskeyWhiskey

ZagZag
Venture BusinessVenture BusinessWhiskeyWhiskey Venture BusinessVenture Business
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A i B B d F Ad T P d t

@activative 

Agencies Become Brands: From Ads To Products

FallonFallon Big SpaceshipBig Spaceship
SkimmerSkimmer

Desktop ToolDesktop Tool
CorpsifyCorpsify

Social GamingSocial GamingDesktop ToolDesktop Tool Social GamingSocial Gaming

TaxiTaxi ColleColle + + McVoyMcVoy
Food Content AlertsFood Content Alerts
Online/Mobile AppOnline/Mobile App

SquawkSquawk
Twitter AnalyticsTwitter AnalyticsOnline/Mobile AppOnline/Mobile App Twitter AnalyticsTwitter Analytics
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I Th H d M ki Th S Mi t k A i ?
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Is The Herd Making The Same Mistakes Again?

Social Big Data

Search CONTENTCONTENTSearch



8Redefining Content Marketing > Sponsorship & Red Bull Stratos 

Wh t Aff t Mi ht Thi H O C t t Q lit ?

@activative 

What Affect Might This Have On Content Quality?
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B t R t O t t di B d E t S t N t
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But Recent Outstanding Brand Events Suggest Not
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I F t It L k Lik Th O it I H i

@activative 

In Fact, It Looks Like The Opposite Is Happening

Brands Are CreatingBrands Are Creating
Innovative & OriginalInnovative & Original

Approaches ToApproaches ToApproaches ToApproaches To
Existing EventsExisting Events
A d A ThA d A ThAnd Are ThusAnd Are Thus

Enhancing TheEnhancing Thegg
Consumer ExperienceConsumer Experience
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Wh t D Thi All M F S hi I d t ?

@activative 

What Does This All Mean For Sponsorship Industry?
> It doesn‘t matter whether Red Bull Stratos is “sponsorship” or not – it is happening!

> The traditional definitions of sponsorship are rapidly evolving – don’t get left behind! 

> F b d lik R d B ll t t d ‘t h l k t it d t it i th d t!> For brands like Red Bull, content doesn‘t help market its products – it is the product!

> The sponsorship industry must think about what Red Bull teaches it – learn from it!

> If traditional cash-for-rights deals are not the future – seek innovative alternatives!

> Offering one-dimensional off-the-shelf packages may not be enough – be original!> Offering one-dimensional off-the-shelf packages may not be enough – be original!

> Treat Red Bull Stratos as a challenge and a source of idea generation – be inspired!

> Think on which elements made Stratos work and how they can apply to your clients: 
‘brands can be stories’, ‘content creates emotional impact’, ‘companies can astonish 
and inspire’, ‘be driven by ambitious purpose, commitment and dedication – not just p , y p p , j
ROI’, ‘quality of content materials is key’, ‘peer-to-peer and pan-media sharing and 
scalability are vital’, ‘for access consider opting-in and data collation’ & ‘be supersonic’
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Th J Ab d Th E E l i L d !

@activative 

Then Jump Aboard The Ever Evolving Landscape!



Th k Y C dit & C t t
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Thank You > Credits & Contacts
jeremy.edwards@activative.co.uk / www.activative.co.uk / @activative / +44 208144 5345 j y @ @




