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2About Us > 3 Service Silos @activative



3Introduction > Passion Key To Sponsorship @activative

http://www.youtube.com/watch?v=EElqw79fWyo


4New Sponsorship Model Emerging @activative

“Today our partners are always pushing the envelope in terms of defining, redefining and 
reinventing what a sponsor actually is They have to The industry is changing fastreinventing what a sponsor actually is. They have to. The industry is changing – fast. 
There is a big picture shift from ‘awareness’ to ‘‘engagement’. Today, sponsors must now 
‘add value’ to peoples’ lives through activation in order to even have a relationship.”

Timo Lumme, International Olympic Committee, Head Of Marketing, Partnerships & TV



5Key Takeaway > Experiment & Take Risks @activative

“Today change just keeps on coming; if you wait to 
be pushed rather than leaping into the flood of 
change, you'll find yourself face down in the mud.”
Ch l A th M di d T h l Edit ThCharles Arthur, Media and Technology Editor, The 
Guardian Newspaper

“You can't just ask customers what they want and 
then give it to them. By the time you build it they'll 

t thi Y ’t d i d t bwant something new. You can’t design products by 
focus groups. A lot of times, people don't know 
what they want until you show it to them.”
Steve Jobs, Co-Founder, Apple Inc, , pp

“I ha e missed more than 9 000 shots in m career“I have missed more than 9,000 shots in my career 
and I’ve lost almost 300 games. I have been trusted 
to take the game winning shot and missed no less 
than 26 times. I have failed over and over and over 
again in my life. And that is why I succeed.”
Michael Jordan, Nike Brand Ambassador



6Trends @activative

1 Category Crossover
2 Socialisation2 Socialisation
3 Opportunistic Stunts
4 Dual Screening
5 A gmented Realit5 Augmented Reality
6 Tagging & Trackinggg g g
7 Fanpaigns
88 Enhance Experiences

9 Be Entertaining Be Good Be Useful9 Be Entertaining, Be Good, Be Useful
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8Category Crossover @activative

http://www.activative.co.uk/music/ronson-fronts-cokes-music-led-move-to-the-beat-olympic-campaign-3671


9Category Crossover @activative

http://www.activative.co.uk/music/coca-colas-my-beat-maker-olympic-app-spotify-collaboration-4284


10Category Crossover @activative

http://www.activative.co.uk/music/adidas-london-2012-tv-twitter-urges-brits-to-take-the-stage-4269
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13Socialisation @activative

http://www.activative.co.uk/sport/nikes-early-london-2012-ambush-work-seems-to-make-it-count-3803


14Socialisation @activative

http://www.activative.co.uk/sport/nikes-early-london-2012-ambush-work-seems-to-make-it-count-3803


15Socialisation @activative

http://www.activative.co.uk/music/pepsis-x-factor-socialisation-visualisation-platforms-3427


16Socialisation @activative

http://www.activative.co.uk/music/heinekens-personal-u-code-campaign-at-opener-festival-3498
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18Opportunistic Stunts @activative

http://www.activative.co.uk/csr-cause/betfair-trash-your-tevez-shirt-stunt-for-manc-derby-2669
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20Dual Screening @activative

http://www.activative.co.uk/sport/bud-beer-mats-link-fans-to-augmented-reality-fa-cup-app-4197


21Dual Screening @activative

http://www.youtube.com/watch?v=XP5yySEZub8


22Dual Screening @activative

http://www.activative.co.uk/sport/heinekens-rugby-code-branded-content-distributed-via-social-media-2873
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24Augmented Reality @activative

http://www.activative.co.uk/sport/bud-beer-mats-link-fans-to-augmented-reality-fa-cup-app-4197


25Augmented Reality @activative

http://www.activative.co.uk/sport/adidas-augmented-reality-scotland-kit-launch-3770


26Augmented Reality @activative

http://www.activative.co.uk/culture/man-city-embeds-partner-ea-deep-into-club-culture-economics-3323


27Augmented Reality @activative

http://www.activative.co.uk/sport/cadburys-augmented-reality-spot-v-stripes-gaming-app-2219


29Augmented Reality @activative

http://www.activative.co.uk/sport/wimbledons-ibm-seer-actually-sees-through-walls-1563
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31Tagging & Tracking (Connectivity) @activative

http://www.activative.co.uk/sport/rfid-running-verizon-adidas-asics-3532


32Tagging & Tracking (Transformation) @activative

http://www.activative.co.uk/other/3523-3523
http://www.activative.co.uk/sport/transformative-tracking-adidas-f50micoach-nike-fuelband-3515
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34Fanpaign @activative

http://www.activative.co.uk/sport/o2-irelands-play-them-has-local-community-focus-2922


35Fanpaign @activative

http://www.activative.co.uk/sport/vodacoms-crowdsourced-3d-tvc-fronts-shosholoza-bokke-rwc-campaign-2831


36Fanpaign @activative

http://www.activative.co.uk/sport/adidas-all-blacks-rwc-2011-3d-fan-mosaic-projection-2896


37Fanpaign @activative

http://www.youtube.com/watch?v=etmzOOtNCIk


38Fanpaign @activative

http://www.activative.co.uk/sport/budweiser-links-amateur-professional-hockey-with-super-bowl-spot-3273
http://www.youtube.com/watch?v=DE6HMGKj3qg
http://www.activative.co.uk/csr-cause/giants-real-riders-campaign-sponsors-people-not-pros-1497
http://www.activative.co.uk/sport/under-armours-whats-beautiful-digital-experience-competition-4230
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40Enhanced Experiences @activative

http://www.activative.co.uk/sport/fords-champions-league-focus-cam-1326


41Enhanced Experiences @activative

http://www.youtube.com/watch?v=YZwAAv0t3k4
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43Conclusion > Be Entertaining @activative

http://www.activative.co.uk/culture/oakleys-you-vs-cavendish-digital-challenge-1966


44Conclusion > Be Good (Or At Least Better) @activative

http://www.activative.co.uk/csr-cause/bps-target-neutral-eco-olympic-work-rebuilding-brand-image-3665


45Conclusion > Be Useful @activative

http://www.activative.co.uk/music/orange-app-geo-tags-glastonbury-festival-mood-3488


46Final Thought > Synergy Not Sponsorship @activative

http://www.activative.co.uk/sport/3209-3209


47Final Thought > Synergy Not Sponsorship @activative



48Final Thought > Synergy Not Sponsorship @activative

http://www.activative.co.uk/culture/ted-partners-with-scottfox-for-prometheus-trailer-talk-3822


49Credits

Thank You

@activative

Thank You

Activative Ltd.
jeremy.edwards@activative.co.ukj y @
tel: +44 208 144 5345
www.activative.co.uk

http://www.activative.co.uk/
http://www.activative.co.uk/


50Credits @activative

http://www.activative.co.uk/



