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/\\V/ First We'll Focus On Fun > Then We'll Explore Monetisation Role

Entertaining > Us " ul > G "d

Click
Play

0

officinl treat provider of the 2012
Olympic ahd Paralympit Games

$pOt, Y sTRIOES

Let’s play our way to London 2012
Join in the fun



http://www.youtube.com/watch?v=eElb1ctoWKk

/A Good Week For Gaming Talk > Call Of Duty: Modern Warfare 3 3



http://www.youtube.com/watch?v=coiTJbr9m04

/A\\/ Gaming Growth > Call Of Duty > Entertainment Record Breaker

AVATAR i M

BATTLE OF BILLON DOLLAR ENTERTAINMENT

$7.20* average $59I99

unit cost

$1.37bn amount earned $1bn

to date 13.01.10
(wordwide)

$230m production $50m
budget X

N,
N,

$150m  advertising $200m |

budget e
i

to date

$990m profit §Eﬂm

P

-

-

L

= other ,
Titanic blg earners Guitar Hero |l

% 1 A 8 Dn {worldwide) g 2 bn

World of Warcraft

$100m per month

*Average US cinema ticket price
Sources: waw, telegraph,co.uk | wwe.imde,com | gamespot.com




/\V Call Of Duty: Modern Warfare 3 > Pepsi Sponsorship/Partnership >

Wal-Mar 20- 0Z/44 oz Fountain
(Mega XP) Cups

E- | : -:;:

YOUR GAME ANY MTN DEW PLUS DORITOS

15 Min

Bnlt“n““ One Set of Combat Cards All Three Sels of Combat Cards
COMBAT CARD BONUS™
MAI3

[ XP]

RANK UP

YOUR GAME

Bﬂll.“’llllT‘l




/A Gaming's Role In Sponsorship Activation > Themes & Trends

1 Participation
2 Personalisation
3 Socialisation
4 Mobilisation

5 Localisation

O Integration

[ Product Integration
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/\V Particpation > Deepen Consumer Engagement In The Property

1 Participation




/\V Hero Honda > Kricket Ka Karizma > ICC Cricket World Cup

Click
@
- - - - - : - : - A . . - A ‘,7: uﬂ}:ng
Play 2 s T ——
HITHT A 201
T! LA
KRICKETIKA} KARIZMA
. - ‘
C 3
I o
M. e s atl
Congratulations to the Kricket Ka Karizma contest winners selected on the basis of
valid entries -

1 Aliasger Burhanpurwala 4755

2 Manish Pathak 2969

0 3 Rajat Kumar 2005
4 Parveen Singla 1947

5 Rahul 1938

] Bhavesh 1659

7 Gagan Agarwal 1555

8 Shashank 1H15

9 Ravi 1452

10 Rajinder Singh 1437

11 Bharat kumar 1437

KRICKETY KA KARIFAMA
Rank HName Score


http://www.youtube.com/watch?v=60RcVtMi9OY

/\V Hero Honda > Kricket Ka Karizma > Buy/Rebrand Existing Game

-l - . ——

ULTIMA TE CRICKET
WORLD CUP Edition
o ﬂ.ﬂm‘" | i X7

]
003



http://www.youtube.com/watch?v=TaYpqpOyNuE

/\V Johnnie Walker > Step Inside > Vodafone McLaren F1 > Filmic

>> E YOU READY TO

"ETEP INSIDE
Tl_“: i | = T &

Ever wondered how Lewis and Jenson
feal before they step inside their
Vodafone MclLaran Marcedes F1™ car?
Watch our personalised video now and

experience it for yourself,



http://www.youtube.com/watch?v=vjaFoBIvBvU&feature=related

/\V Personalisation > Make Games Individually Customisable

2 Personalisation

11




/\V Carlsberg > Rugby Fever Streak > Hong Kong 7s > Photo Avatar

PLAYER

ot A

VWilles

DISTANCE

Official Beer of the Hong Kong Sevens @’IS_ILJ};




/\V Carlsberg > Rugby Fever Streak > Hong Kong 7s > Photo Avatar

DISTANCE

That calls for a (Grlsberg



/\V Carlsberg > Rugby Fever Streak > Hong Kong 7s > Incentives 14

Play th%\ﬁume for a CHANCE
to WIN these prizes!

TOP 3 PLAYERS
WITH THE FASTEST RUNS GET 2 NEXT 7 BUNNERS UP
HONG KONG SEVENS 201 TICKETS EACH *— GET CARLSBERG X KUKRI RUGEY JERSEYS

Official Beer of the Hong Kong Sevens {arlsberg



/A You Vs > Oakley > Tour De France > Product Showcase

VEEITES | SHARE

- THE ﬂm{lEY HEBELS S
YOU\{ | OUR PRO AT i HEAD-TD-HEAD CHALLENE

A VICTORY HERE AND YOU MIGHT GET TD MEET THEM FOR REAL



http://www.youtube.com/watch?v=3q7YwXCWT1U

/A You Vs > Oakley > Tour De France > Share > Real World Link

-

BAKLEY

7 RS |
You beat Cavendish!
YOU BEAT MARK CAVENDISH SO YOU CAN ENTER DUR COMPETITION TD RACE HIM FOR REAL

“ NICE ONE. | DON'T KNOW WHAT

HAPPENED OUT THERE BUT IT WON'T e

HAPPEN AGAIN. YOU GOT LUCKY TODAY *

TWEET RECHIT

_ . Oakley Jawbone
m Custom build in other frame colours and lens tints
-

sres. Lustomise Now

16

VISITUS | SHARE




/\V Socialisation > Link To Social Media > Share & Spread

3 Socialisation

17




/A Farmville > FaceBook > Vancouver 2010 > Consumer Created 18
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/A Mercedes-Benz Tweet Race > Super Bowl 2011 > CyberPhysical



http://www.youtube.com/watch?v=67_8X7kKUfs

/A Mobilsation > Use Games To Tell Stories Through Mobiles

4 Mobilisation

20




/A Angry Birds Rio > 20th Century Fox > Super Bowl 2011 21

for Android 5

Launching exclusively on amazomn s iore

B the firsl (o get il

Like us on Facebook

Fallow us on Twitier




/\\V/ Heineken > Star Player > UEFA Champions League 22

> I'lEillllilé hﬂ.l'l. Heineken

STARED PLAYER

PICK A MATCH AND PLAY > L
T GOAL SAVED

19‘99?15 300m
LEADERBOARDS -

YOUR PROFILE
YOUR LEAGUE

R FAQS  TERMS & {ﬂlnmnnnc ¢ | 7 QUESTIONS APPEARING EARLY,/LATE? CLICK FOR HELP



http://www.youtube.com/watch?v=XP5yySEZub8

/\V Localisation > CyberPhysical > Community/Geohraphical Target

5 Localisation

23




/A Sony Ericsson > UEFA Champions League Final 2011 24

foursquare e dovs | 10 [ Loy

_.. e .

Join foursquare to meet up with friends and discover new places

Ser wiwe your ety are e b B plad et By (reuerd, and kst resards e you el

E,] Sony Ericsson Football Hotspot

Chach o haws Drsght Imnd Jeecs the escioese Lpena Foothal Fan Badge!
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L Foum Wesbiey J0117 Wl 1o ta
IFrn? g0 I FpE R wheen we e

E Old Trafford ehaciong & with oo Sony Encison
Chrs sl thor Wlal Bontsy el - seetyons congregubes Thens Belo gann e, oo I lley 30T B e conild
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/\V Integration > Link With Wider Activation > Games Not In Isolation

O Integration

25




/\V Bud Light > Unlock The Spot > NFL Super Bowl 2011

n Sedrick Pevahouse 145 o

bear time
Message - Repart
i Stephanie Jokich 312 o~

Wil Americans get healthcare?
Mecsage - Report

. Myke Ames 308 pr

extremes makeover, besr edbion
Message - Report

' Kathy Shields 106 o

they just found out he wasnt related to
them.

Message - Report

il Eml:-.‘rn

HE RE WE GO.

n "Big Game"
all three spots have
= sequel 1o the

check out Bud Light Hotel — home UﬁHE

Sedrick Pevahouse 145 ;

besr time
Message - Report

l Stephanie Jokich 1:17 zo

Bud light=2ero pet odor,
Message - Report

. Myke Ames

pet sitter
Message - Report

‘ Kathy Shields 1.07 ¢

mans best freind
Message - Heport

ol 1
\
e e

Logged in &s Erica Swallow

Sedrick Pevahouse 145 ¢
beer tme

Message - Report

. Karen Allen-Goodwin 3435 o
Open up and say “argggghhh...”
Meccage - Report

. Kathy Shields 324,

BL better than gold

HMessage - Report

H Stephanie Jokich 3:2¢ or
Pirate heavy metal fusled by south seas

wiake up juice.
HMessage - Report

26

V=/7/=1¢3 (;'EHT

UNLEBCK

THEGPUT

KC HER!_!VE‘ G o

THE SPOT IS
UNLOCKED!

Check out Severance Package, the sequel
to Swear Jar and Clothing Drive, and all of
Bud Light's "Big Game" commercials right here!




/A Kia Optima > One Epic Ride / Contest > NFL Super Bowl 2011 27

ONE_EPIC ,_
CONTEST ; 3

presented by the Kia T TIMLA

Welcome to an epic adventure where five great champions may be
destined to win one of five all-new 2011 Kia Optimas.

® Each day, between February 1% and 6" (excluding February 5™ five challenging
questions will be revealed on this site.

The final question will be revealed here on February 6 during the first quarter of
the big game. You must correctly answer each of the five questions to unlock the
final challenging puzzle.

The first five contestants to complete the final puzzle before the contest
ends will qualify to win one of five 2011 Optimas.

Click here for complete Official Rules.

[ Learn mare about the OFTIMA | T become a fan contestrules | privacy policy

Click image to play

Kia Optima > One Epic Ride > NFL Super Bowl 2011 > Pre & Post Event Competition



/\V Product Integration > Products As Gaming Platforms

[ Product Integration

28




/\\V/ Cadbury> Spots v Striples > London 2012 > Augmented Reality 29



http://www.youtube.com/watch?v=TtnNgRSu4gE

/\V Back To Monetisation > The Role Of Gaming In Money Making

1 Participation
2 Personalisation
3 Socialisation
4 Mobilisation

5 Localisation

O Integration

[ Product Integration

30
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/A Traditional Marketing Funnels > Where Does Gaming Fit?

AWARENESS

INTEREST

Kyjedo]  uondy  SduIBjRld UONEBIAPISUOT  SsaUAIEMY

SALE




/A Where Does Gaming Fit > Not Necesssarily About ‘Awarness’

“We pay a truckload for this sponsorship
so we need to make 1t work harder

Traditional media works for awareness,
but our Euro awareness iIs already high

Being present isn’t enough, we need more.
Our target is If we pulled the sponsorship

people would be at our office wanting it
back”

Floris Cobelens, Heineken Digital Head



/A\\/ Where Does Gaming Fit > Aquisition, Engagement & Advocacy

“Acquisition was a key objective.

Almost doubled Twitter Feed followers -
from 35,991 to 70,198 In just a few days.

Got 320,000,000 Twitter impressions one
team became a trending topic on Twitter.

40% rise in Facebook Likes post game.”

Mercedes-Benz, Tweet Race Press Release



/A New Marketing Funnels > Where Does Gaming Fit?

34

Prospects

Customers

k«conversion
1\‘ 3

Awareness

Consideratio

Complete assessment

Satisfaction defined

Word of Mouth

i
WD FLOGAEIE. OTisERES Lo B

#2009 Imaging Business Drevelopmen®

|.com { edamhcohen.com

Awareness

Consideration

CONSUMER HOURGLASS INSTEAD OFPURCHA SE FUNNEL




I
/\V Judging Success > Which Metrics & Measurements If Not Money

10m actively involved consumers
177,000 campaign sign ups
/00,000 games played
5% rise In brand preference

13m + Challenge Bars sold




/A Communication Media Model > Where Does Gaming Fit? 36

|n’[egrateS>lstrlbutors Gaming = v Innovates:

s Print, oo
Mobile
Rtc

In-store
Etc

Actlvates

______________________________



I
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/\V Final Thought > Liquid & Linked As A Gaming Guide

Flat, one-way communication is long gone
A multi-dimensional connected world now

Is Coca-Cola’s 2020 vision ‘Liquid &
Linked’ strategy a good gaming guide?

Liquid — everything connects flexibly
(content, ideas, apps, games, experiences)

Linked — stay true to the brand & property
(values/benefits/strategy/idea/story)



AV Credits

Thank You

Activative Ltd.
jeremy.edwards@activative.co.uk
tel: +44 208 144 5345
www.activative.co.uk

/\CT | V/\T | V E Sponsorship Intelligence >> Activation Insight

~ HOME ~ ABOUTUS ~ MAGAZINE A MONITORING ~ COMSULTING

SPONSORS & LOCOG ACTIVATE AS 2012 TICKET SALE KICKS OFF

As London 2012 bosses fire the starting pistol on the six week sale of 6.6 million Olympic tickets under
the campaign tagline The Greatest Show On Earth', several key sponsors launch their own parallel
campaigns to drive brand affinity and raise ticket sale awareness — see www tickets london2012.com.

FEATURED

11 Trands For 2011

o GG
(P

%

<4
Apr 18,2011 Apr 18, 2011 Apr 18, 2011
ICC CRICKET WORLD CUP LITERARY FESTIVALS = 11 ACTIVATION TRENDS FOR
SPONSOR HIGHLIGHTS SPOMNSORSHIP SHOWCASE 201
Review of sponsor creative including From Sky Arts at Hay-On-Wye, to Interactive presentation on
Pepsi's ‘Change the game’, Hero Emirates in Dubai and Sony at contemporary trends focused on
Honda's ‘Kricket Ka Karizma' and \World Book Day, we showcase imaginative creative, original
Reliance's ‘Boundaries For Books' imaginative festival activation thinking and new media

Download sample pdf. Download sample pdf. Download sample pdf.

Profile | Logout

ACTIVATIVE ANNUAL 2011

Click image to download report

SUBMIT YOUR WORK

We are always looking out for
innovative campaigns to feature so
click here to send us your best
sponsorship work. ==

MEWSLETTER SIGN-UP

Email Address

CONTACT US

Mew Hibernia House
Winchester Walk

London SE1 9AG

Tel: +44 (0)20 8144 5345
Mob: +44 (077818 416 572
contact@activative.co.uk
Location map

TWITTER »

Speaking about Olympic marcoms

trends at Event's The Guide Live' on
the 26th May - - see you there atthe
oz

hitp:itinyurl com/3h22gp5

2011/05/12 15:52

Once sat in back row at Industrial
SocJourno Awards with
@david_conn grumbling about
losing/gossiping about lain Ross -
welcome to Twitter

2011/04/01 14:12

Follow us on Twitter >=






